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Ann Hauprich
poses with her
unigue Jim Flsk
“squiggle” back
In 1959 ... and
with her daughter
Kiersten exactly
40 years later!

"The drawing lessons
were quite popular
Judging from the
number of pictures

sent in. Our total mail
count, including ticket
requests, peaked at
6,000 a month.
During the early 1960s,
attendance to the show
was booked 20 weeks
in advance. . ."

-- Jim Fisk
10

Map company founder

nheeded little direction

as host of Freihofer's
"Breadtime Stories"”

Leafing through an old family album recen ty. editor Ann Houprick Found
herself drawn to a 1959 photo in which she was sporting a frilly party dress and
a Freihofer's baking hat. In her hands was an enormous cartoon-like drawing
bearing the caption: "My Freihofer SQUIGELE *

The picture rekindled some delicious childhood memories of a popular
weekaay afternoon television program (Freddie Freihorer 's “Breadtime Stories “)
and the host who had squiggled his way inte thousands of young Capital Region

hearts during the 505 and 60s.

Determined to find out what had become of the program s beloved host

(known to legions of Baby Boomers as

led to a warm welcome inside the Burn

“Uncle Jim" ) Ann placed some calls that
t Hills home of Jim Fisk

£.5. The directions he provided to his residence were excellent!

Most of those seeking direction in the
great northeast have, at one time or another,
unwittingly tumed 1o "Uncle” Jim Fisk for
guidance.

That's because after his daysas a trailblaser
in children's broadeasting ended in 1966, the
squiggling storyteller made inroads on a much
broader scale when he founded JIMAPCO.,
creators of those wonderful Waps 1o swear
S T

Aninnovator both by nature and necessity
during his early days as a set designer at
WRGB, Fisk was not about to loaf when his
role as a friendly Freihofer delivery man drew
to a close nearly 35 vears ago

"Looking back, I realize | was privileged
1o be a part of television in its infancy. When
I got my job as a set designer at WRGE in
1945, everything was brand new. We were
constantly experimenting. All of the shows
were black and white and the quality of the
pictures broadeast inio homes was such that
most of the program sets could be drawn on
sheets of corrugated cardboard using nothing
but black and white chalk.”

Sometimes sets were essentially erased
and recycled imo new ones. "We worked like
crazy designing and building sets in those
days. It was a race just 1o keep up.”

Adding tothe challenges -- and excitemen
== was the fact that the programs, incleding the
phenomenally popular "Teenage Bam®, were
all live

“Therewasnataping. Nosecondchances,
Viewers saw and heard everything exactly as
ithappened, flubs andall,” recalls Fisk, flashing
the contagious smile that wen him legions of

young fans during his decade-long stint as
"The Freihofer Man.*

Through it all, Fisk says. he received
little direction from either the station's
managementor Freihofer's, the show's sponsar,
who trusted him implicitly to script and host
his 15-minute children's segments from start
to finish -- commercials included.

Afier the long-running program (it had
begun with a different host in 1949) went off
the air in 1966, Fisk — who was still employed
a5 a WRGE set desi - mitially felt a bit
lost with all the extra time on his hands. Before
long, however, the man who prided himselfon
Tequiring minima sction from his bosses
found he was trequently being asked for
directions  f; hose living in. as well as

visiting,

m t
‘apital Region

¢ surrounding the tri-cities
eaps and bounds. The burbs
g he construetion of the
and so0 many new housing
developments, schools and shopping centers,
it was becoming difficult for motorists to find
their way around,” recalls Fisk.

When attempts to locate quality up-to-
date maps proved futile, Fisk began drawing
them himself -- sometimes on the backs of
envelopes. "I have absolutely no training &3 a
cartographer . .. JIIMAPCO started out as a
hobby -- a hobby that went bananas!™

His first official map, which became the
foundation for JIMAPCO (what else would
one call a map company started by a oy
nemed Jim?), was a detailed one of Bumit
Hills. Researched by "driving every street
myself™ and seeking input from such diverse




Jirn Fisk today (ett) with the familiar logo of the map-making
company he founded in the basement of his Burnt Hills home
" in 1966 and s Freddie Freihofer’s squiggling “Uncle Jim.”
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Celtic Treasures

O'Donnells Irish Imports, Inc.
Paul & Antoinette O Donnell

Largest Selection
of Irish Music
in the Northeast.
Waterford Crystal
Jewelry. Pottery
Fine Irish Linen

Musical Instruments

Lop

456 Broadway. Saratoga Springs

Website: www.oellictreasures. com

518-583-9452

WELLSPRING

MASSAGE THERAPY
Sheila M. Cote, LMT
* Effective, Customized Massage
* Gift Certificates Available

(518) 581-8049

280 Ballston Avenue, Saratoga Springs
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125 Brownville Rood
Gonsevoort
Tel. [518) 792-4144

"MEET THE

CHALLENGE"

+ Minwtes from Sarotogn Springs and Glens Falls

+ Par 72 Chompionship Course 6,417 yards

+ Rental clubs ovailable

* Competifive pricing

* Enjoy cur country setting complete with mountain
vigws, covared bridges and plenty of fresh aic

+ Fly into Heber Airpark, (K-30), owr family owned
public airpert on the golf course.

* Clubhouse--light fure, full bar and locker focilities.

We just received another 5-star rating.
our Hth consecutive superior raling
from Bauer Financial. No other
eommercial bank in Saratoga County
can claim so many five-star ratings.

Saratoga’s only hometown bank.

Call 584-5844 or stop by any
of our convenient branches.

Member F.O.LG Enual Housing Lender @

We (still) think

you're swell!
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sources as school districts and fire
Fisk took the hand-drawn
map, complete with peints of interest, toa
local printer who ran off about 2,000 copies.
His first distributor was Veedor &
Yelverton, asmall Burm Hills drug store,

Before long, the former "Freihofer Man®
was receiving phone calls from such big

depariments,

playersas New York Telephone and Niagara
Mohawk asking him to chart updated maps
of Clifton Park and other areas.

“I knew 1 had a tiger by the tail, but |
never dreamed JIMAPCO would become
the success that it has . . | it just grew like
Topsy.” muses Fisk, who says he was
“personally invelved” in the making of at
least 20 maps, driving every street in
Saratoga County himselfto ensure detailed
ACCUTACY

"For the first 20 vears JIMAPCO ran
outofFisk's residence: firstin his basement
and later in a sunny upstairs room before
relocaling 1o moTe Spacious quaners in
Round Lake, The Roue 9 location is also

just a stone's throw from the Northway -

making it more convenient for clients o
find.

Mearly 35 vears after s founding.
JIMAPCO's maps can be found in many
national retail chains where their excellent
quality, ease ofuse and accurate information
live up to the company slogan “Maps fo
et ai”™

Today MIMAPCO
maintains approximately 75 of its own titles
a5 well as selling and distributing hundreds
more from such esteemed publishers as
American Map, Delorme, Michelin, Rand
McMally and USGS.
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Fisk opted 1o take an early retirement from
JIMAPCO about eight vears ago, placing his
oldest son Dave in charge of the business, The
other Fisk children, Thomas, Barbara and
Sarah, chose other career paths,

“So much of the work we used to do by
hand was becoming computerized and
digitized. Itwasawhole new conceptand I felt
it best to bow out and make a clean break.
Nowadays | go down about twice a month and
take credit when things look good."

Instead of making road maps, JIMAPCO's
founder is now making tracks: an upstairs area
oneeused for Jimapeo production today houses
aspectacular model railroad display - complete
with billboards promoting the map company's
familiar logo and slogan!

He also builds beautiful boats that have
proven their seaworthiness near his summer
home on Lake George.

But that, dear readers,
"Breadtime" story!

is another

Smitten with Witten?

Searching for an autographed copy of one of Matt
Witten’s first two Saratoga-based murder
mysteries? The author suggests you take a short
walk or drive to Craven’s on Broadway or
Walden’s in the mall. Unsigned copies are, of
course, available anyplace in the world via the
web. (His third book is due out in November.)
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